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	Name
	Description
	Target strategy
	Target Audience Evaluation
	Product position
	Product differentiation

	Monster Energy Drink
	Monster is a canned carbonated drink in a 500ml can.
Prices range between $1.99 to $15.99
	Market segmentation. 
	Focuses on youths and teens between ages 18-32.
	They are sold at sort games and music festivals
	Attractive appearance.
Ingredients that involve caffeine, taurine, herbal extracts, and vitamins. 
Several flavors. 

	Coke zero sugar
	It's a product of the Coca-Cola company drink with fewer calories.
Varying sizes with Prices range between $8.68 to $10.20 for the 24-pack. 
	Mass marketing.
	Focuses on customers of all ages above 12 years. 
	Can be sold anywhere from schools to restaurants, bars, festivals, and clubs
	No calories and sugars present therefore can be taken by diabetic people. 
Has acesulfame potassium in place of sugar.

	Guinness beer
	It's a malty sweetness, coffee, and chocolate flavor.
Comes in varying sizes and prices ranging from $5 per pint. 

	Market segmentation
	Focuses on adults above the appropriate drinking age.
	Can be sold in restaurants, parties, bars, and clubs.
	The use of isinglass to remove extra yeast from the beer giving its taste.
A unique logo and bottle appearance. 
Average prices.


	Hennessy whiskey
	Hennessy is an alcoholic whiskey drink.
Have different bottle names with different prices such as Hennessy v.s, Hennessy v.s.o.p, Hennessy x.o, Hennessey paradis.
Its prices range from $60 to $1100 for the 700ml bottles.
	Market segmentation
	Focuses on adults above the appropriate drinking age.
	Can be sold in restaurants, parties, bars, and clubs. 
	Iconic bottle shape.
Grapes used are from a specific region undergoing double distillation. 
Made of a blend of 35 to 45 different aging French oak barrels. 









